
year's rate. 

That the City Council authorize the City Manager to enter into a three-year contract with Outdoor Systems Adv~rtising 
nai sign an Highway 12 ~ a s t  of Victor Road at a monthly rate of 5183.00 (lst year), $ 1 ~ 7 . ~ 0  (znd year) 
3rd year). The City of Lodi has created a partnership with the Lod~-Woodbridge Wineg~ape  omm mission 

and is willing to partner i n  the costs of adve~ising by donating prepared art work for signage theme and by picking up 
?he I~onthiy cost of the smaiior ~ ighway 12 sign, 

rs ago the Council approved t.he three freeway signs. They have been 

1.  

2.  

3. 

Serves as an excellent image"bui1der for the City of Lodi. 

Domiriaref a market with landmark visibility, 

Allows the City to effectiveiy and creatively promote the character and quality of life of the 
through the use of arl work and word copy - Agiwine theme, revitalized downtown, sports 
recreation, tourism, o?c. 

Adv0rtising rates are either below or con~para~le ?a those signs being leased by other commercial 
users along the ~ ~ g h w a y  99 corridor. Outdoor is seen all day, everyday. Outdoor Adve~ising is 
capable of p r o d u c i ~ ~  frequency levels unmatched by any other medium. 

4. 

Copies of the Outdoor Systems proposal, outdoor display advertising agreement, a photo are attached for Councii 
review, 

: M i s ~ ~ l i a o e o ~ s  - Community Promotions 
 for the three-year term 
less $~,720.0~ to be reimb~rsed by Lodi Woodbridge Winegr&pe Commission 
$~0,~40.00  net cost to City for three-year commit men^ 

City Manaier 



. 



te will result in a 
w~hin five work1 

AG~NCY ACK 

GENERAL M A ~ ~ Q E R  
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